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the team at Kurlan’s high-powered sales-development firm.
“I’m mostly a coach,” he says. “Bring me a problem and we’ll
work on it.” The two men met years ago when both worked
for Cutco Knives, and Roberge says he knew then that “I’d
found my mentor” in Kurlan. “Dave Kurlan & Associates is
one of the most recognized sales-development organizations
in the country and in this area they are it,” Roberge says. 

Whether he is conversing with Amanda Scribner and Debra
Ryan of The Homesteader at the 495 Business Expo as was
the case on May 24th or weaving his way through forty
booths at a world-trade exposition at Bryant University the
day before (“I paid $125.00 to be there with 625 other peo-
ple,” he says), Roberge is constantly reaching out to others. 

“I want to do what I do belly-to-belly,” he says. This is a sta-
ple of his strategy: eye-to-eye, face-to-face contact. Another
is, “It’s more important to be interested than interesting,” he
says. “When I meet someone new, I want to know what they
need…I make it all about them. If they ask me, `do you have
a business card?’ I ask, ‘do you want to trade?’ because even
if they don’t call me, I will call them. If your business card is
in my hand, I have to call you.” 

OFTEN AFTERnetworking with someone for a few min-
utes, Roberge says, in revealing a further gambit he employs,
“I’ll go to `perfect.’” Sounds like things are perfect,” I’ll say.
“No, not really,” they’ll respond. This opens a whole new
path of dialogue to pursue. 

“Rick is a very personal guy and a very nice guy,” G. Michael

“Mike” Papaz of Papaz
Financial Services, whose
office is the same building
as Roberge’s, says. “That’s the key to his success. He says very
little. He’s a good listener and he asks a lot of good questions
and pretty soon people are telling him their life story.” 

Marvin S. Silver, P.C. of Seder & Chandler, who operates
out of offices in Worcester and Westborough, and who
knows Roberge principally through the Ambassadors com-
mittee that Silver chairs for the Corridor Nine Area Chamber
of Commerce, says, “Rick is a good Ambassador and a good
coach of Ambassadors.” 

Roberge says much of the success he’s achieved can be
attributed to advice and guidance he’s received from busi-
ness people like Dave Kurlan and Steve Groccia. Groccia is
senior vice president of commercial lending for Bay State
Savings Bank. He has known Roberge since their children
were in soccer together, got him involved for a time with the
Wachusett-area Rotary Club and referred accounts of his to
Roberge for collection. “All I heard back about Rick was
favorable” in regard to Roberge’s tenacious but fair-minded
style, Groccia says. 

Roberge in return is grateful for the encouragement Groccia
has given him. “He gave me business cards of clients of his
who turned out to be clients of mine,” Roberge says. “I asked
Steve, ‘How can I help you in return?’ He said, `take good
care of my clients.’” 

Networking

A NEW ROCKY’S IN TOWN.Frank Chiera, left, Director of
Marketing for Rocky’s Ace Hardware, and Joseph Giorgio,
store manager, greeted patrons who dropped by for the grand
opening of the company’s newest store (its 27th), on West
Boylston St. in West Boylston, on May 10th. Hot dogs, live
radio coverage and balloons were all part of the hoopla sur-
rounding launch. Founded as a neighborhood mom-and-pop
hardware store in downtown Springfield by Rocco J. “Rocky”
Falcone in 1926, Rocky’s still stresses customer service and
product quality. Rocky Falcone’s son James succeeded his
father as head of the company in 1966 and personally spear-
headed a new wave of growth, taking the operation from a sin-
gle-store venture into a seven-store chain. James Falcone also
led the business into a national affiliation with ACE Co-op.
James’s son Rocco II represents a third generation of the fami-
ly that is involved with the enterprise, serving as president. 

NEVER A CLOUDY DAY.Staff person Leandra Carey, left,
and Owner Marie Demma are always eager to help clients of
Caribbean Tanning & Cruise Center in Fiske Hill Plaza on Rt.
131 in Sturbridge—one of three such facilities conveniently
situated in the area (the others are in Webster and Putnam,
Connecticut). Caribbean Tanning’s high-pressured beds are
complemented by an atmosphere that is warm and inviting.
Marie Demma touts Caribbean Tanning’s P90, a high-pres-
sure unit with mist, aromatherapy, built-in AC, shoulder tan-
ners and built-in speakers. A second bed, called the Cayenne,
is also marvelous, she says. Caribbean Tanning also offers
sunless tanning and stand-ups. “It’s all about looking good
and feeling good and there are so many positive effects to UV
rays that people don’t know about,” Demma says. 
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sk Ruth Noone about Westland
Services Corp. and she will tell

you the firm is a godsend. 
Ask her about Philip G. Haddad Jr., Westland’s

president, and she will say he is a saint. 
“I completely trust the man,” Noone said recent-

ly in discussing personalized long-term beautifi-
cation and gravesite-maintenance work Haddad’s
company provides her at the Noone-family plot in
St. Joseph’s Cemetery in Leicester. Noone’s hus-
band, who passed away in 1993, is buried there. 

“In the spring, before Memorial Day, depending
on the weather, (Westland) does a planting of dif-
ferent flowers. I saw this last week and it was very
lovely,” Noone, who resides at Botany Bay in
Worcester, says. “In the fall, they put a winter
wreath on the gravestone…Mr. Haddad sends me
a picture of this landscaping, so if you don’t hap-
pen to be able to get there, you can know what’s
been done. In my own instance, I’m not able to get
to the cemetery to do the plantings, or even bring
flowers. I had some evergreens planted on either

With Westland Services Corp., Phil Haddad Jr. is keeping a pledge
to make his father proud while also tending to the gravesite needs
of families throughout North America in tender-loving-care fashion 

BY ROD LEE

Phil Haddad Jr. of
Westland Services
Corp. at the Adams
family gravesite at
Hope Cemetery in
Worcester. 

Innovation
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FFor most college students across the country who are
unwinding from long nights of eye-watering, energy-drinking
cramming, summertime could not come sooner. But for some,
the period between the end of one year’s education and the
start of the next go-round is an opportunity to use what they
have learned in the classroom out in the real world. 

“Last year I did an internship,” said Lisa A. Tankanow, 19,
of Worcester, “but now I know my major and I’m more driv-
en.” Tankanow works at the classifieds desk for The

Education/Employment

BY ANGELA GIANNOPOULOS

Getting down
to business

Come summertime, some career-minded local
college students head for the workplace

instead of the beach 

James
Karapatsas hopes
experience he is
acquiring this
summer in his
parents’ Dippin’
Donuts store will
serve him well
when he finishes
his education and
enters the busi-
ness world. 

Landmark newspaper in Holden, which has given her great
experience as an advertising major at Boston University. 

Tankanow assists in creating a layout for personal or help-
wanted advertisements. “The people I work for are really
down to earth,” said Tankanow. “They know I’m a college
student and they’re never too busy to help me learn. This isn’t
what I want to be doing in the future, but it’s important to
take baby steps,” she said. 

For James P. Karapatsas, 19, of Worcester, “experience is
everything.” Karapatsas works for his parents’ business,
Dippin’ Donuts, located in Worcester, Leominster, Fitchburg
and soon in Spencer as well. 

Karapatsas is a business major at Worcester State College, so
having the opportunity to learn from his parents has given
him a lot of practice. “I listen and see what my dad does,” said
Karapatsas. “When he meets with the bank or the contractor
for the new store, or when he orders from the coffee compa-
ny, I pay attention to the inventory and look for certain things
we may need around the store.” 

Although Karapatsas would someday like to be the chief
executive officer of a large business, he said working for his
parents has influenced his decision to become a business
major, and prepared him for the business world. 

Anthony G. Rapsomanikis, 19, of Worcester, is majoring in
finance at the University of Massachusetts in Amherst.
Rapsomanikis has recently started his own business, Westside
Landscaping, cutting the lawns of properties sold by his
mother and real-estate lawyer, Joy Rapsomanikis. 

Next week Rapsomanikis will be taking a test to receive his
CONTINUED ON PAGE 22

 Would you like to create a family legacy
 using your retirement assets?
 Without planning ahead, your beneficiaries may be required to take a 
 lump-sum distribution shortly after your death. This could mean missing 
 out on a lifetime of continued income tax deferral.

 With a stretch distribution strategy you can:

 • Stretch your hard-earned assets and
 •  financial legacy to your beneficiaries for
 •  years to come.
 • Provide your children - and maybe even
 •  grandchildren - with additional income
 •  from your tax-deferred IRA savings
 • Create a distribution roadmap for your
 •  beneficiaries to follow.

 A stretch distribution strategy is most effective when individuals can afford to minimize 
 IRA distributions during their lifetime and are able to pass remaining assets to future 
 generations. Changes in tax law, the impact of inflation, and risks of underlying 
 investments may have a significant impact on the long-term value of your IRA.
 This piece is designed to provide information on the subjects covered. It is not however, intended t o provide specific 
 legal, tax or other professional advice. Wealth Advisory Services, LLC and its representatives do no t give legal or tax 
 advice. For more complete details consult your tax advisor or attorney.

 Wealth
 Advisory
 Services,
 LLC
 Joel N.
 Greenberg,
 Founder,
 Principal

 Wealth Advisory Services, LLC
 Securing Generational Wealth Since 1978

 201 Park Avenue, Worcester, MA 01609
 Phone: 508-756-6100 • 1-877-WEALTH•8
 Fax: 508-756-6110 • Email: Joel@wasllc.net

 NEW ADDRESS

 Worcester’s 
 Team

 on
 Worcester’s

  Radio Station

 www.wtag.com

 Is your cleaning company 
 meeting your high standards?

 We’ll clean 
 everything 

 without having 
 to be asked!

 Full commercial cleaner
 • General Cleaning
 • Carpeting Cleaning
 • Floors stripped & waxed

 Bonded
 & Insured!

 Phone: 508-829-0010
 Fax: 508-829-0010
 Cell: 774-696-8873

 Mike Miller, President




